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Abstract :      
 

 

      This study aimed to identify the role 

played by marketing innovation of various 

dimensions (product innovation, promoting 

innovation,  distributional innovation,  price 

innovation) in achieving a competitive 

advantage for national economic institutions 

and to focus on the case of Cable Industry 

Foundation. 

       To achieve the objectives of the study, we 

have designed and distributed a questionnaire 

on the study population, and to analyze the 

data, we relied on SPSS program. V19, where 

the use of descriptive statistical methods to 

determine the respondents' perceptions for the 

level of  marketing innovation, and the level of 

achieving the competitive advantage in the 

studied institution. For testing the hypotheses 

of the study the multiple regression analysis 

has been used (Multiple Regression Analysis), 

and analysis of variance of the slope (Analysis 

of Variance). 

      The study reached many findings, most 

importantly the abstract role of the marketing 

innovation with its various dimensions in 

achieving a competitive advantage for the 

Cable Industry  Foundation- Generale Cable 

Branch- Biskra .And that is at the significance 

level (0,05 = Ŭ), which indicates the value of 

(R) that the strong relationship between the 

two variables "marketing innovation" and 

"competitive advantage" reached (0.553), 

while the  variable of marketing innovation 

interpreted (30.6%) of the variation in the level 

of achieving the institutionôs competitive 

advantage under study, and depending on the 

value of  determination coefficient (R2). 

Keywords:  Marketing Innovation, 

Competitive Advantage, Cable Industry 

Foundation, Biskra. 
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