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Summary: 

The media is one of the key institutions in the formation of 
public opinion, which works to entrench democratic values through 
the ability to create cultural values .Media has become a key 
marketing platform for the values of democracy and freedom of 
thought, It ensures the Foundation to enlighten public opinion, which 
is the real power in society. The evolution in the technologies of 
communication in the classic function of the news to contribute to the 
transfer of communities from authoritarian regimes to democratic 
regimes, helped to expand and diversity of the functions of the media. 
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