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Abstract :      
 

 

       This study aimed to investigate 

the impact of both organizational 

memory and organizational learning 

on knowledge management among 

employees of Algerian 

Communication enterprise at Biskra 

state. The researchers used a 

questionnaire which distributed to 65 

employees as a convenience sample، 

and they analyzed the data through 

SPSS program، the study found that 

the two dimensions of organizational 

memory (infrastructure and 

procedures) have a direct effect on 

knowledge sharing، but the human 

skills has’nt effect on knowledge 

sharing. Also the dimensions of 

organizational learning (learning 

culture and learning strategic) have a 

direct effect on knowledge sharing. 

The explanations and 

recommendations are also proposed. 
 

Key words: organizational memory, 

learning culture, strategic learning, 

knowledge sharing, Algerian 

communication enterprise at Biskra 

state.  
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